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NOTE: THIS IS A STAND-ALONE BOOK . CD or access code is NOTÃ‚Â  included ESSENTIALS

OF BUSINESS ANALYTICS, 2e provides students the opportunity to build valuable skills that are in

high demand by today's businesses. Excellent examples and visuals help illustrate data and results

for each topic. Step-by-step instructions for various software programs help you perform the

analyses discussed. You will find practical, relevant problems at a variety of difficulty levels to help

you learn and succeed in your course.
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A Step-by-step book that lets you understand exactly what business analytics entails. Helps

untangle the cords of confusion out there...

I like this about as much as you can like a math based text book. One positive is the examples show

you how to use Excel to perform the calculations which was really helpful.

This is one of the best textbooks I have used in the last 4 years of college. And that is saying a lot

since I don't like studying stats.

not a good deal

Delivery was fast! Thanks so much!

Thanks
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